
challenge
The Austin Affiliate of the Susan G. Komen for the Cure® sought an effective and accessible way to tap into the power of 
social networking to increase participation and fundraising. boundless Fundraising™, a social networking application 
developed by Charity Dynamics, gave them a comprehensive tool that was easy to integrate into an existing online engage-
ment plan, accessible for race participants and delivered immediate fundraising and list-building results.

boundless Fundraising is a customizable Facebook application that race participants place on their Facebook pages, 
allowing them to extend their fundraising on behalf of the Komen Austin Race for the Cure to their networks of Facebook 
friends. From the branded boundless Fundraising application, Facebook friends are directed to the participants’ fundraising 
pages on Komen Race for the Cure where they can make donations and become directly involved in the organization. 

boundless Fundraising allowed the Komen Austin Race for the Cure to use the power of Facebook’s built-in functionality-
including Newsfeeds and Notifications—to drive traffic, interest and donations to their event.

customized application
boundless Fundraising is designed to integrate seamlessly into an organization’s online engagement programs. Its custom-
ization capacity allows an organization to extend its branding, marketing and outreach initiatives directly into the 
Facebook social network. 

The first step in implementing boundless Fundraising is customizing the application 
with a branded progress meter, logo and messaging that connects seamlessly with 
the event’s already existing online programs. 

Next, boundless Fundraising allows organizations to customize Facebook 
Notifications to potential participants, and Facebook Newsfeeds that update 
participants’ Facebook pages and friends on their progress. These tools allow 
organizations to drive customized messaging directly to participants and their 
Facebook networks. Messaging can include fundraising tips, donation notifications, 
event logistics and reminders. 

boundless Fundraising’s customized Facebook Newsfeeds automatically keeps 
friends up to date on a participant’s fundraising progress as the event draws closer. 
All Newsfeeds included a soft ask for a donation, which – thanks to boundless 
Fundraising – could be done through the participant’s Facebook page. 

The boundless Fundraising application will stay on all Race participants’ Facebook 
pages for one year, unless the individual participant chooses to remove it. The 
branding, progress meters and messaging can 
be configured to support future Komen Austin 
fundraising programs, turning the Race 
fundraising promotion automatically into a 
year-end fundraising campaign or a special 
Mother’s Day celebration. Komen Austin 
already plans to use boundless Fundraising for 
several upcoming fundraising initiatives in 
2009, as well as for next year’s Race.
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spreading the word
Once all boundless Fundraising components were in place, Charity Dynamics helped the Komen Austin Race for the Cure 
encourage participants to use the Facebook application. The boundless Fundraising package includes templates that help 
organizations develop these marketing tools independently or organizations can choose to use Charity Dynamics’ proven 
event marketing expertise.

Promotions for boundless Fundraising were included on all registration “thank you” pages and confirmation emails, to 
ensure that all future registrants could add it immediately upon signing up for the Race online.  Promotions were also added 
to the Komen Race Center allowing participants to learn about the Facebook application and begin using it immediately.  

Additionally, Charity Dynamics developed a three-message targeted email campaign to give any Race for the Cure 
participant multiple opportunities to add boundless Fundraising. 

Charity Dynamics was also able to target the email campaign to known Facebook and non-Facebook users. By using 
Rapleaf’s social networking database, Charity Dynamics learned which of the current Race participants – 22% of the nearly 
21,000, as it turned out – were known Facebook users. With this information in hand, Charity Dynamics developed two sets 
of messaging: one for known Facebook users, introducing them to the application and encouraging them to add it; and one 
for those not known to have a Facebook account, introducing them to the application as well as to Facebook, and encour-
aging them to add both. 

The first message was delivered just two weeks before the event, followed by a second message one week later, and a final 
chance to add boundless Fundraising two days before the event. 

results
Despite launching the boundless Fundraising marketing campaign just 16 days prior to the Race, 676 participants added 
the application.  These participants collected enough donations through just two weeks of boundless Fundraising to 
cover the organization’s cost of using the application for a full calendar year.  The application stays on a participant’s 
Facebook page until he/she – or the organization – chooses to remove it, allowing it to be reconfigured beyond the event 
as a channel of communication to constituents.  Komen Austin plans to use boundless Fundraising application for 
several upcoming fundraising initiatives in 2009, as well as for next year’s Race.

Participants who added the boundless Fundraising application raised more money, reached more donors, and were 
more successful in reaching their fundraising goals.  In fact, the average donation amount for participants who added the 
application was nearly six times that of those who did not.  

Those whose participation in the Race required the most preparation – namely team captains and timed runners – 
proved most likely to add the application, and in doing so augmented their fundraising efforts.  

boundless Fundraising application provided a means of “passive fundraising” for participants, for many of whom the 
hardest part is often getting over the hesitation of asking for donations, and made it as easy as possible for them to 
gather support.  Some participants were able to reach donors for whom they didn’t have an email address, but were 
connected to via Facebook; others received donations from friends on their social networks who they did not know had 
a personal connection to breast cancer, but identified with the mission of the Race for the Cure.  

Next year the Austin Affiliate of Susan G. Komen for the Cure® plans to launch boundless Fundraising™ 
when the Race Web site goes live, giving them a wealth of time to build on their enormous success as the 
first client to utilize the boundless Fundraising application.

About Susan G. Komen for the Cure® 
Susan G. Komen for the Cure Austin Affiliate provides breast health services to women and men in Bastrop, Caldwell, Hays, Travis, and 

Williamson Counties. For more information, visit them on the Web at http://www.komenaustin.org/ or call (512) 473-0900. Komen for the Cure 

is the world’s largest grassroots network of breast cancer survivors and activists fighting to save lives, empower people, ensure quality care for 

all and energize science to find the cures. 
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